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THE PROBLEM:

Although the Department of Energy website looks pretty modern, it
is lacking clarity and information organization for users who
become quickly lost and frustrated through their journey and leave
the website without being able to locate the information they were
looking for.

THE SOLUTION:

Create a new information architecture and navigation system to
make the content accessible to users, and help them achieving their
goal when visiting the Department of Energy website. Create a style
guide to help users navigate as easily on the desktop version than on
mobile version of the website.

MY ROLE: UX/UIl Designer: Research, Information Architecture,
Wireframes and Testings, Ul design

TOOLS: Figma, Miro, Trello
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The cost to install solar
dropped by more than 70%
over the past decade,
according to the Solar
Energy Industries
Association (SEIA).

Solar Data in the US

One out of every 600 US
homeowners is now
installing solar each

quarter.

Source: SEIA Solar Market Insight Report 2021 Q4

In case of passage of the
Build Back Better (BBB) Act
legislation, an increase of
31% of solar capacity is
forecasted between 2022
and 2026.



Devon
Williams, 45

Demographics

.

Has a wife and kids
Homeowner
Livesinasunny area
Ecological concerns

Goals

Going solar

Save money

Save energy

Build a more sustainable future
for his children

Pain Points
« Difficulty to get an estimation
about cost/savings
« Difficulty to find info about
eligibility
« Browsing multiple webpages to
get one information




Assumptions

Both Devon and his
wife wanting to live a
more sustainable life,
they decided to start
their family inan
environment that
would provide a
ecological lifestyle
they could afford and
would accommodate
this value.

Settling in sunny Arizona,
Devon and his family now
have a home they want to
set up to be totally
powered by solar energy.
This family needs more
information to get started
in understanding what
kind of investment does it
take to capitalize on the
solar powered life they
look for in Arizona.



Find the solar technology
office page
(SETO) mission is to fund
research done on solar
technology to be publicly
available as aresource to
learn about how the
technology works.

Usability Test

How solar can help users to save

money & energy?

Find the homeowners
guide about going solar
This page brings value to
homeowners because it
outlines key pieces of
information to prepare for
solar panel installation.

Find the "Homeowner’s Guide to
the Federal Tax Credit for Solar
Photovoltaics"

This page is a resources for
people to be able to learn from
and understand federal credits,
guidelines and subsidies for solar
investments.



Defined
user path

For beginner-users starting their journey into the
Department of Energy website, or users without technical
knowledge, we felt that it could be hard to find the relevant
information.

From multiple paths available to links located in technical
labeled categories, the process of getting information
seemed overwhelming.

We raised some concerns while working on defined the most
straightforward user path, and will be investigating further
during the Usability tests.



Join the Clean Energy
Corps

Ta S k 1 : ) i ’ . d Homewnefiffjﬁt(jaoing Solar
Find the solar technologies
office webpage

Llean Energy

ENERGY SOURCES

Solar Energly Technologies Office
] Nowslutter
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Task 2:

Find the homeowners guide

Solar Energy Technologies
Office

Solar Energy Technologies Office
Nes

Solar Energy Resources

Solar Energy Resources for Consumers




Task 3:

Find the "Homeowner’s
Guide to the Federal Tax
Credit for Solar
Photovoltaics"

. - —
=d°‘

Residential and Commercial ITC
Factsheets

Hameowmer »
Guside to the Foderal
Tox Croa for
Solar Photowotaes




Usability test
analysis

We tested 5 users to better determine what
their difficulties would be in finding information
about going solar and the money they could
save.

A convoluted path to find information, links
hard to locate: our users became frustrated
quickly with their ability to find the right
information about going solar.

The technical wording of categories and
sections of the website made this process even
more overwhelming for our users, making it
difficult for them to remember their path and
the task to be performed.

Less important to
the government
agency

Most important to
user

Had to click
I(_)nkdlfferent
organization  lInks to,
of categories finally find
doesn'’t the right
make sense " £
tofindthe [faiis SUHE
information  Guide for the
Federal
- Rebate
0 patience
= for scrolling
= through

.. point

Less important
to the user

Felt unsure
of where to

go

Scrolled right ~~

by a Blog
content
chunk that
was a link to
the Federal
Tax Rebate
guide

pages at this ===
Most important to

the government
agency




Here are some key insights we received from our

usability tests:
Heuristic

“My user immediately scrolled past the initial banner/header with nav
dan d user buttons on it. Perhaps ‘Resources’ is too gray when talking about things like
[ ] ) o o o
te St N g Energy? Eventually after perusing the page she came back up and immediately

o chose this option.”
analysis

“User never clicked on any of these options when looking for intended
content. | believe she did not see the labels or that she was confused by the

lack of context [regarding the] link.”

“What we found as the most useful place for users to start, the SETO, is
placed all the way at the bottom of the ‘Solar’ Page. That seems like it should
be changed.”



Heuristic and user
testing analysis
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Annotations

Confusing homepage

User tries 1o click on the pictures because doesn't
know where to start the search

it
Clean
Demonstr

Pictures are not clickable

User tries to click on the pictures but only the text
leads to a new page

@ Confusing navigation labels
Join the Clean Energy : ﬂ- My user first went 10 E ‘
Corps . tho I

i€

Ene

@ Global Navigation

User immediately attempts to go to offices tab in the
tab in the global navigation, Solar Technologies Office
wasn't able to be found by user on offices page

@ Primary Nav Bar

User attempts to use Nav bar but sturggles to follow correct
steps due to confusing Categories. The user did not click on
intended link through nav bar. They eventually found goal page in
a link while going through the ‘clean energy’ page after we
progressed to different parts of the usertesting

@ Search Bar

User makes only succesful attempts to find goal pages when
sing the global search bar. Even when using search bar, the
er struggled to find goal pages without knowing exact terms
to input.




Moodboard

Energy is the capacity for
doing work.

It may exist in potential, kinetic, thermal,
helectrical, chemical, nuclear, or other forms.

7 y; : Solar energy is radiant light
and heat from the Sun that is

P harnessed using a range of
technologies such as solar power
to generate electricity, solar
thermal energy

R ov =

UMDY 0N O)

(o Ofov ©

The sun s a star, a hot ball of
glowing gases at the heart of our
solar system. Without the sun's
intense energy and heat, there
would be no life on Earth.

e
Slmdl!d Button

Standard Button

Standsrd Button
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@

Findabiljty ijssues
It is hard tg locate

information

Navigation Analysis

of the Department of Energy website

02

03,

Usability issues Confusing Labeling
Itis hard to achieve a system
goal. It is frustrating to
perform tasks

The label sometimes
does not reflects the
content, or is too
technical to be
understood easily by
non technical users

@

Lots of information,
very long pages. This
leads the users to scroll
excessively down,
making it harder to find
any relevant
information



Link to full Navigation Analysis

About Leaderzhip

SCIENCE & INNOVATION ENERGY ECONOMY

SECURITY & SAFETY o SAVE ENERGY, SAVE MONEY

Annotauons

Join the Clean Energy
Corps

'Clean Ene
Demonstrations

@ Primary navigation bar

Links don't open in 8 new window, they take
Wiy s from DoE Site

Redundant “about” category (also found inthe
footar)

Why “ofioes” category is here?

Very smal

Home Button
It 5 not clear that this button Is chckabie and
that it leads 10 e home page

Top Menu
Oeganized by category. Labeling system is

confusng for users

Search Icon
Search bar pops up when user dicks an it

Hierarchy in this webpage

Category

Fictures are not clickable (onfy the test)

Thes 15 where users tend to click on when they
don't know where 1o find the information
Pictures takn # kot of sgace i the witpage
Ard Th e robkwan

NO separation batwoen Text & picure makes it
hard for users to read

Category

Uszer can chok on picture, itk o leam more

Category

Uzar can chok om tite o view mose, not on
picture

Footer

000 6000606


https://docs.google.com/document/d/1kcQb6rCtr5Tf2t5vxdimJ5HPpXGbnboFYuAgKhqoWXE/edit?usp=sharing

Usa b| I |ty Here are the major issues our users encountered when

navigating on the Energy.gov:
test ,
. e Drop down menus are confusing because text and arrows
ana|y5|s are leading to different webpages

e Usersdo not remember their paths

Our users became quickly
frustrated when navigating on e They feel lucky and relieved to find the information but do

the government website not understand how they landed on the right webpage

From multiple paths e Mobile navigation is even more confusing than the

available to links located in desktop navigation
technical labeled
categories, the process of
getting information seemed
overwhelming.

e Evenwhenontheright webpage, it takes time to users to
locate the information they were looking for: because of
the layout and the technical labels



Card
Sorting

When listing the content of the Department of
Energy website, | found a lot of duplicates. | also
found information that was not directly related
to the category it was contained in.

The open card sorting was crucial to untangle
this complex site map and generate ideas for
how to structure and label the website
information.



590 wp for emad updates

Divect Cument Podcast

#STEMRIsnG

Biparsan nfrastrucsare law
Istrastructure News
Heghght trom the Road
B Everts and Opportunties
Follow s o Linkedin
Focebook, Initer, youtube, insta, ekedin

Contact Us

Learn about Energy

Science & Innsvason
Supercomputing and Frascate
CQuadsernial Technslogy Review 2015
Arsficial Inteilgence

Vehicle

Chimate change

Combatting the Climate Crisis
Eviscomental Cleanup
Securhy & Safety

Cyber Sacurity

Businesses

Energy Econceny

Energy E¥fciency
Fundimg & Finascing

Workforce Training

Resources for Small Buuneases

Energy Econcmy Duta

Prices & Trends
State & Local Government

Advances Manutacturng

Homeowners News

Subwcride 10 Energy Saver Updates
Moas for You
Be 3 Sate and Effcient Winter Driver

Congratelate Yoursel! on Acheving Ore
Energy-Saving Resokition

Homeowners

Save Ensvgy, Save Mosey

Meatng & Cosling
Windows. Doors & Skylghts
Design & Remodeling
Ehectricity & Fuel
Seabng Your Home

£V Changing t Home

Heat & Cool

Sarve Blectricity & Fuel

Card Sorting

Join the Clean Energy Corps

Appiy mow 10 the Clean Ensegy Corps

Careers

Benefits of Working at Energy

We are hiring video

energy govicareers

Creating Clean tnergy LUnion Jobe

Crewsing Clean Energy Union Jobs

Working With Us

Safl and Comeactors

Priacities.

Prometing Enengy Justice

Real impact for real people

spolyEmployees _l offces

Ietroducing the office of clean energy
Seromatratnea

Map: Department of Energy Facitties

Stalf Offices.

Cperasons Offices
Other Ageacies
Office of Science User Fackties

Office of Cybersecurity. Energy Security and
Emengency response

Loan Programs Otice
Office of Clean Enengy Demoraations

Advanced Research Projects Agency-Energy

About Do

Natiooal Lads
Lats & Technology Centers
Office of Science Labsrmaries

National Wuclear Securty Administation
atories

Cther Energy Department Office Laborasories

Natisoal Laborateries

Nuclear Securtty

Natioal Nuclesr Securty Administation
Nuclear Postere Review

Naclesr Security & Nonprobferation

History of the Energy Department's Rsle in
Naclesr Security

Asout Energy gov

Enmegy gov resscurces

DOE Fact Sheet

Our astory

DOE Fact Sheet: the Bipartisan infrastructure
Oeal

Energy Department Policies

Federsl Government



Sitemap

To create a new sitemap,

| focused on the results of
the card sorting and the
categories of users
identified to offer them a
more direct approach and
make information more
accessible.

Categories of users identified:

Learn about Energy: for users looking for general information
about Energy

Homeowners: Great tools are available to homeowners, from
going solar to improve their homes to save energy and save money

Businesses: Great tools are also available to Businesses to save
energy or find business opportunities with the DoE

Career: for potential applicants, very important category as the
DoE is now hiring thanks to the investments from the Bipartisan
Infrastructure Law

Offices & Labs: These structures are contributing to the DoE
action and the users can find a lot of information related to them
on Energy.gov

News: Having a dedicated section to news will help to keep the
other sections focused on their content (as it is now, news & blogs
are displayed on all pages, having a negative impact on navigation)



00
Search Bar Logo/Home Social
Home Button Medias
L
| | | | | | | |
01 02 03 04 05 06
Learn about Hi Busi Offices & Career News
Energy Tools Tools Labs
1.01 = 2.01 - 3.01 H 4.01 — 5.01 - 6.01
Science & Services Energy economy Program Jobs at DoE Energy News
Innovation & Efficiency Offices
L1102 — 2.02 ~ 3.02 H 402 i 502 [ 6.02
Energy Solar Ressources for Staff Offices Applicants Energy Blog
Sources small Portal
- 1.03 = 2.03 b= 3.03 M 4.03 ™ 5.03 ] 6.03
Nuclear Home Funding & Labs & Benefits Speeches
Improvements Financing Technology
Centers
- 1.04 -1 2.04 I~ 3.04 4.04 —15.04 ™ 6.04
Climate & Incentives & Small Business Operations Union Jobs Podcast
Environment Financing Toolbox Offices
b{ 1.05 -1 3.05 - 4.05 -1 6.05
Security Programs Other Agencies Sign-up for
email updates
Contact us Privacy About Us

Policy




02

Homeowners
Tools
L
201 2,02 2.03 204
Services Solar Home Incentives &
Improvements Financing
—I_—/ I S l k_l—d
2.1.01 2201 23.01 24.01
Professional Learning more Heat & Cool Tax credits,
Services about Solar rebates & saving
L programs
I | | |
2.1.02 2202 23.02 2.4.02
Builder & Ressources Weatherize Financing
Product info energy efficient
L homes
| | |
2.1.03 2203 23.03
Do it Yourself Tax rebates & Design
Financing
| |
2204 23.04
Community Electricity &
Solar Fuel
|
22.05
SolSmart

2.02

Solar

—

22.01 2202 2203 2204
Ressources Incentives & Community Initiatives
Financing Solar
221.01 2220 2230 22401
Homeowner's Tax credits, Community SolSmart
guide to going Rebates, and Solar basics
solar L savings programs L
221.02 22202 223.02 22402
Step by Step Guide Energy-Efficient National Solar Energy
for consumers Financing Community Innovation
going Solar Programs Partnership Network
221.03 22203 22403
Learn more Home Energy
about going Rating SolarAPP+
Solar ) L )
221.04 22204
Stories from Ssiats g
ar Qwners Solar Photovoltaic
221.05
Q&A
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Homepage
for desktop
(before
iteration)

© ENERGY.GOV
Breadcrumbs L gy DR
visual aid indicating__
the location of the
user within the

site's hierarchy

Offices & Labs Career

Priorities

Combating the Climate Crisis
There is no greater challenfe facing our
nation and our planet than the climate crisis

Main user’s
tools accessible
in one click
e G P “

News & Blogs

About Us

VIEW MORE

News

Carousel to
catch user
— attentionand
- display the
"~ priorities of the
DoE

Horizontal

scrolling to

‘ " display
information




Key findings:

e Keep it simple: even with affordance, my users

found it confusing to have two types of different
5 SeCOndS horizontal scrolling on the same page. | decided
user tests to replace one of them with cards

e |t was a little bit overwhelming for my users to
have so many categories in the navigation bar. |
decided to move the “About Us” category in the
footer, where the users were expecting it

e Language accessibility is missing, which is a very
important tool to make information available to
more users



5 seconds

user tests

Desktop homepage
Iteration

Less
categoriesin
the
navigation
bar

Learning
about Energy

Priorities

Tools for you

News & Blogs

Homeowners
Toolbox

© ENERGY.GOV °I :

Business Owners
Toolbox

Combating the Climate Crisis
There is no greater challenfe facing our
nation and our planet than the climate crisis VIEW MORE

imam mers » Laam mere » Laam mors »

Offices & Labs Career News

Language
accessibility
important
for a
government
website

Cards to
succinctly hold
information to
help users
navigate and
memorize the
website’s
content



Navigation bar for desktop

Active tab highlight o
to indicate user’s Language accessibility

position

ENERGY.GOV @ Engiish ~ (ol vilinJo

Learning Homeowners Business Owners Offices & Labs

about Energy Toolbox Toolbox Career News G Saarch

A category for each user
identified



Navigation bar for desktop

ENERGY.GOV @ English ol v Qlin o)

ablc-)euatrELnegrgy HO.F;%?[‘%T'S Busir]rcce)sos”g\)/(vners Offices & Labs Career News Q Search
Science & Innovation >
Energy Sources >
Nuclear >

Climate & Environment >

Security >

Options
highlighted
when hovering over
for a better user

Drop down menu experience



Ul Style
Tile
(before
iteration

UI STYLETILE

DATE: 2/10/2022

Ul STYLE DIRECTION

the deparment of energy wants to provide
helpful content and be a leader when it comes to
responsible energy consumption

Ul Style Adjectives

TYPOGRAPHY

forem ipsum dolor sit amet, consectetur adipiscing elit,
Ieo enim bibendum
sum dolor sit amet,
tum cras neque.

u arcy magna quis.

cing elit. porttitor el
m bibendum ultrice

H1 - Headline oo

Hz - Subhead Raleway Nodiom N 26

#1-Headline

Reway Bt 250

H2 - Subhead Late

BRAND LOGO

- LOGO ON WHITE - LOGO ON DARK

COLOR PALETTE
- BRAND COLORS

#HEX RIG/B  FHEX RIGIE SHEX RIG/B aHEX (2]

ICONOGRAPHY

- PRIMARY - SECONDARY

R ~ COLOR GRADIENT
INTERACTION COLOR INTERACTION COLOR

= B B B

BEdHR

= & B B

TYPOGRAPHY BODY COPY

BUTTON STATES
normal
hover

focus

GRAPHIC PATTERNS

-

pressed

BUTTON STYLES

Regular Dropdown ~

108 o G e e 41t 21
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Navigation bar for mobile

{) eNercY.GOVv @& Q

‘ SIS il ‘

Hamburger menu Language accessibility
for a simple, effective
mobile design




Navigation bar for mobile

= @ enercvcov & Q

Homeowners

Business Owners

Career

Learning Center

News

Combating the Climate Crisis

There is no greater challenfe facing our nation and
our planet than the climate crisis

Promoting Ene
The clean energ
who have suffe|
benefit.

Accordion

To minimize scrolling and
allow users to control
what content they see to
avoid any overwhelming
feeling

= @ eNercv.cov

Homeowners

Services

Solar

Home Improvements
Incentives & Financing
Business Owners
Career

Learning Center

News

Tools for you




Homepage
for mobile

Breadcrumbs visual
aid indicating the
location of the user
within the site's
hierarchy

Main user’s

tools accessible
in one click

= @ enercvcov @& Q

Priorities
Combating the Climate Crisis Promoti
ere is no greater challenfe facing our nation and The clea
our planet than the climate crisis who hay
benefit
Learn More >
.
Tools for you
Join the Clean Energy Corp
Homeowners: Save Money, Small Business: Find busines
Gosol ‘Opportunities with Dol
Learn M m More >
News & Blog More news >

Joint Statement on the
US.-EU Energy Council
FEBRUARY 7, 2022

The ninth United States -

Learn more >

*  AboutUs

DOE, DHS, HUD Launch
Joint Effort with Puerto

FEBRUARY 2, 2022
The USS. Department of
Energy (DOE) today joined
the Departments of
Homeland Security (DHS)

Learn more >

Accessibility * Privacy Policy

Carousel to catch
user attention and
display the priorities
of the DoE

Cards to succinctly
hold information to
help users navigate
and memorize the
website’s content



UI STYLE TILE: DEPARTMENT OF ENERGY WEBSITE

- Blue to convey the
. Olors
Yellow to symbolize = -~ -~ [ sense of trust and
energy and sunshine safety in this official

. website
U I Sty I e Typography H1 - RALEWAY BLACK 36 PT

H2 - LATO BOLD 36 PT

L Subtitle - Lato Medium - 28 pt

I e H3 - LATO SEMI BOLD - 28 pt
Subtitle - Lato Regular - 24 pt

I H4 - LATO MEDIUM - 24 pt
( a te l Sebbie oot Repaks <30 ot
¢ opdar « 16 9
. te | a t i O n ) e oy At Secondary Buttons
oa

o T e
ICQnS Navigation Social Media Energy .
o RN Energy related icons
. 0 4 9 8 &
2 a @ ¢ &
; -  saka
< u - 2 A = n
x @& B v % % i
Photography

@.@“m}’ = u—lmages are engaging,

i i realistic and brin
Link to full style tile : :_% isti ing

energy



https://drive.google.com/file/d/1_tFAMyD7KDmrE_BPV5Y7lt2U1PZRtPFf/view?usp=sharing

High
Fidelity
Desktop
Prototype

© ENErGY.GOV erw. OOBDOE
Yellow ooty MORGOer  mOMer  Omces tabs G = Ye"_OW )
highlight to navigation
make the — Pricries bar to .
section title symbolize
stand out. energy and
sunshine

Symbolizes the !
line of a pencil - _
and avoid any ‘

confusion with
a button

Tools for you

Yellow CTA
button to
make it
stand out of
the picture
for users

7
Small Businesw
Opportunities wi ol

on the U.S. DOE, DHS, HUD Launch $20 Million
Joir i to Rico 4
o N

News & Blogs

|8

Promoting
The dean energ]
who have suff

, == Gradient layer to

improve the
contrast between
the text and the
picture

. A bold yellow

stripe to break
the monotony
of the text and
bring user’s
attention on
the CTA button



If

Yellow navigation bar to
symbolize energy and
sunshine

= @ eneravcov & Q

Priorities

Gradient layer to improve the
contrast between the text and
the picture

Yellow highlight to make rociionyo
the section title stand out.
Smaller than the text with
an overlay to symbolize the

H igh line of a pencil and avoid
any confusion with a button
o [ J
Fidelity
[ ) News &Blog >
M O b I I e °"m frlsunmesie

Rico to Modernize Energy
Grid

Yellow CTA button to make
it stand out of the picture
for users

FEBRUARY 2, 2022
The U.S. Department of

u
et
fond in Energy (DOE) today joined
jashington, e Depar
Homeland Security (DHS)

Learn more > Learn more >

A bold yellow stripe to

DOE Announces $20 ICYMI: Granholm Op-

itsLomrods sthten ek s break the monotony of the
of Geothermal Drilling goals inspire Biden's . ,

FEBRUARY 4, 2022 lean energy agenda t t d b

T, e ext and bring user’s

e e i i) attention on the CTA button

er the cost published an op-ed in City &
State New York highlighting
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User tests
Plan

In order to improve the homepage and navigation of the Department of
Energy website, | organized a user test with 10 participants.

The goal of this test was to confirm that information is structured clearly
and that users know where they would need to click or tap to find the
relevant information to them. It was also to make sure that they can access
the relevant information thanks to the navigation and homepage content

Users have been asked to:
e Tonavigate through the homepage
e Trythedrop down menus, hover over and click on the buttons
e Togettheir general impression about the homepage and navigation,
and if they would know where to go to find information about going
solar

| wanted to find out if the users could perform the test tasks, how quickly
they could perform the them and how they felt while performing the test.



User tests
Key findings

The overall impression | got from my user tests was that the
information is organized clearly, and that it was easy for them to
know where to find information.

| received great feedbacks that allowed me to improve the homepage
and navigation bar:

The font size of the navigation bar was not big enough

The language accessibility was missing in the mobile version

e The buttons needed more consistency in the effects when
hovering over

e Thearrows contained in the drop down menu of the navigation
bar were confusing for users who were expecting the drop
down menu to expand

e Thetextdensity in the News & Blog cards was to high



Final Desktop
Homepage

Link to prototype

Bigger font
to make it
more
accessible to
users

© ENErGY.GOV ® Enaish
Learning Homeowners Business Owners s B kabe Gt e
about Energy Toolbox %
Priorities

E

Tools for you

Small Business:
Opportunities wi ™ Learm More >

Join the Clean

Mare News »

D Launch 3 0 Million
h Puerto Rico

Same font
and effect
when
hovering or
clicking

Less text and
bigger font to

make it less

overwhelming
for users


https://www.figma.com/proto/1FyPSDH7MRCZ9Z8wlS6eQV/Energy.gov?page-id=118%3A20063&node-id=315%3A24982&viewport=241%2C48%2C0.3&scaling=scale-down-width&starting-point-node-id=315%3A24982

No more arrows

So that the users won't
expect the drop down
menu to expand

Science & Innovation

Energy Sources

Nuclear

Climate & Environment

Security




Final Mobile
Homepage

Link to prototype

Tools foryou

News & Blog

Joint Statement on the
US-EU Energy Council
FEBRUARY 7, 2022

“The ninth United States -
European Union Energy
Council ("Coundil’) met
Monday, Feb. 7,20221n
Washington, DC.

Learn more >

DOE Announces $20
Million to Lower Costs
of Geothermal Drilling
FEBRUARY 4, 2022

The U.S. Department of
Energy (DOE) today
announced up to $20 million
in funding to lower the cost
of developing geothermal

Learn more >

ContactUs  *

About Us

= @ enercv.Gov @~

* Accessibility

The clean e
make sure
most are thd

Sl Busin@ Find Biiness
Opportunities with DoE
LeamMore > | [

More news >

DOE, DHS, HUD Launch
Joint Effort with Puerto
Rico to Modernize Energy
Grid

FEBRUARY 2, 2022

The U.S. Department of
Energy (DOE) today joined
the Departments of
Homeland Security (DHS)

Learn more >

ICYMI: Granholm Op-
ed: New York's climate
goals inspire Biden's
clean energy agenda
FEBRUARY 1,2022

Last week, Secretary of
Energy Jennifer M. Granholm
published an op-ed n City &
State New York highlighting

Learn more >

* Privacy Policy

Language
accessibility
was missing
in the mobile
version

Same font
and effect
when
hovering or
clicking

Less text and
bigger font to
make it less
overwhelming
for users


https://www.figma.com/proto/1FyPSDH7MRCZ9Z8wlS6eQV/Energy.gov?page-id=277%3A25205&node-id=277%3A25214&viewport=241%2C48%2C0.17&scaling=scale-down&starting-point-node-id=277%3A25214

SUMMARY
Key Findings

Contacting users and other designers to organize tests
and work sessions has been extremely valuable during
this project. Collaborating not only allowed me to get
important feedbacks and advices but also allowed me to
work more effectively while working with a time
constraint.

| found it extremely challenging to move on with
assumptions about the use of a website. | wish more
statistics and information about the use of the
Department of Energy website were available to guide
me through the process of identifying users. Gathering
statistics and information about the dynamic solar
energy market as been crucial to cope with this
constraint, and allowed us to move on with a thorough
and documented user scenario.

It also has been a real challenge to work on a specific
website like the Department of Energy website.
Information about energy is abundant and very
technical. | read and learnt a lot about energy in order to
be able to regroup categories and eliminate duplicates,
and get to this new information architecture.



